SERVICE TIMELINE

A STEP-BY-STEP BREAKDOWN FROM PLANNING TO DELIVERY
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Comment

Analyze brand strategy and
content direction

Plan monthly themes and
content distribution

If a client takes
time to review, the
process may

Generate blog images

Finalize the blog based on
feedback

publish fast.

H . Develop post copy, captions, o0ee delay. Early
ial Medi
Socia edia and content types y/ approval allows us
Content Calendar YNNG to start and gather
feedback ahead of
) ) schedule.
Set visual and image style
guidelines \. J
Share for feedback and
finalize the calendar
Analyze brand strategy and
content direction
Plan monthly themes and
content distribution
. Write post copy, captions, [N Will follow the
COpy Creation and define content formats 2 content calendar
and also will be sent
DAYS to the client before
creating the design
Set visual and image style
guidelines
Update all copy and captions
across platforms after final
client approval
é Conduct keyword research
é Create a blog outline
3 - Depends on
Blogs Creation Write the initial draft 7 SRR (EEElEEl
DAYS processes. We can
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Newsletter

Generate newsletter content
ideas

Write the initial draft

Create supporting images

Finalize the version based on
feedback

A & & &

DAYS

)

Depends on
smoother
feedback
processes. We can
publish fast
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SERVICE TIMELINE

A STEP-BY-STEP BREAKDOWN FROM PLANNING TO DELIVERY
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Prepare design brief and
gather resources

1. Statics
(Linkedin post,
Instagram post,
Facebook post,
Carousel, Social
media profile
banners, Brand
Icons/lllustrations)

Explore creative directions and

develop concepts 500

DAYS
Execute the chosen concept

into full design

Review, revise, and deliver the
final approved version

& & & &

Define project scope and
gather resources

2. Web Banner
(Thu mbnoil Develop concepts and select
! creative direction oo
Reel/shorts 1-2
Thumbnail, ] DAYS
Execute the full design
Newsletter Banner, aligned with brand goals
Blog Image)

Review, revise, and deliver the
final polished version

& & & &

Prepare design brief and
ERlrrosources 3-4 day timeline is

an approximate

Explore creative directions and egtimkdte for
H build initial concepts eBooks or
3. Documentation documentation up
(Infograph, ebook, to 5-10 pages. For
Whitepa er) Execute the selected concept DAYS every additional 5
B into full design pages, 1 extra day

will be added to

the timeline
Review, revise, and deliver the Z/

final approved version
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Define project scope and
gather resources

Playbook Pro)

Execute the chosen concept
into full design

Review, revise, and deliver the
final approved version

4. Stationary é
(BUSIneSS CGrd, Devel.op cpncepts and select
Letterhead, creative direction -
Envelope, ID Card, 2-3
Ribbon, Mug, é Execute full design aligned DANS
ith brand goals
Water Bottle, i i
T-shirt/Hoodie
i Review, revise, and deliver
deSIQn) é final polished version
é Prepare design brief and
gather resources
5. Print Material é Explore creative directions and
. build concepts (X
(Flyer, Broceure, 2-3
Poster, Tent . DAY
xecute the chosen concept
banner, POSter) into full design
Review, revise, and deliver the
é final approved version
é Define project scope and
gather resources
SPe Develop ideas and select the
6. Dlgltal Ads é best creative direction eee
(Google Ad set, 4-5
HTML5 ban ner) é Execute the full design CA
aligned with brand goals
Review, revise, and deliver the
é final polished version
é Prepare design brief and
gather resources
. Explore creative ideas and (N N |
7' Ylsual PICIYbOOk é buﬁld concepts I
(Visual Playbook Lite 7-10 Days
Lite & Visual é Pro 10158




