SERVICE TIMELINE

LINKEDIN ENGAGEMENT

A STEP-BY-STEP BREAKDOWN FROM PLANNING TO DELIVERY
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Conduct discovery session to
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fit
eaee
Accurate lead
Generate Leads é Export leads or integrate with (zd':‘p:‘r"ﬁ verification and
. . Expandi onsizath cleaning ensure
Aligned with the ICP the leadlist) high-quality
prospects and
Share list for client review better outreach
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incorrect entries
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Share guide or do
screen-share

walkthrough for LinkedIn-Ex-

Track key metrics (acceptance,
replies, meetings)

Provide regular updates to the
client

keep clients
informed
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Activate safety settings
(warm-up, limits, delays)
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each step
Configure follow-up intervals
and conditions
Double-check campaign
settings and lead imports
Monitor outreach during first
24-48 hours
Early monitoring
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